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Abstract: This paper aims to measure the extent to which public companies at the Palestine Stock Exchange have
adopted social responsibility according to international standards and concepts represented by the four dimensions of
social responsibility (economic, legal, ethical, and human dimensions). Unlike previous Palestinian studies, this paper
provides a theoretical and practical basis for the actual application of corporate social responsibility, as well as the
relationship of variables related to the company's work sector, age, classification in the market, and the adoption of
social responsibility. To reach the aim, the applied study applied the descriptive analytical method by studying the
content, percentages, mean, standard deviation, and relative weight, in addition to a t-test for one sample. The
questionnaire was distributed to the study population as one for each company, as the study population consisted of 49
companies listed on the Palestine Stock Exchange. The study retrieved 38 questionnaires with a recovery rate of 77.6%.
The findings showed a high degree of approval regarding «adopting social responsibility through the legal dimension»,
with a relative weight of 86.20%. There is a medium degree of approval regarding «adopting social responsibility
through the ethical dimension» with relative weight. 82.58%, in addition to having a medium degree of approval
regarding «adopting social responsibility through the economic dimension», with a relative weight of 78.53%. The
results showed a lack of general approval regarding «adopting social responsibility through the human dimension»,
with a relative weight of 63.79%. The obtained results revealed that the public shareholding companies listed on the
Palestine Securities Exchange adopt social responsibility programs through their four dimensions combined to a medium
degree. There are no significant differences between the companies listed on the Palestine Stock Exchange and the
leading and distinguished companies in their social responsibility practice, on the one hand, and between companies in
terms of adopting social responsibility through its four dimensions, according to (work sector, company age), except for
the company's classification variable in the market, on the other hand. The paper recommended that companies work on
making an integrative relationship with the local community and achieve their own goals through such a surrounding
environment. Therefore, they must take serious steps to increase the level of development of their relationship with the
local community and improve the special programs and policies for social responsibility in solving problems related to
social, economic, and environmental aspects. The state must also have a positive attitude and practices toward
companies that adopt social responsibility, through legislation or procedures such as exempting them from taxes or other
facilities in return for their social contribution. The study also recommended the need for greater attention to social
responsibility through preparing plans and discussing them in the meetings of the Board of Directors so that they are
taken into account in the budget.
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Introduction. In the modern era, social activities that organizations carry out have been given great
importance, as they adopt business ethics and social responsibility when dealing with their internal and
external environment when it is against ethical standards and controls. It is concerned with its own self-interest
at the expense of the interest of society, as it faces criticism, abuse, legal punishment, and sometimes losing
its market share (Palazzi and Starcher, 1988). Every organization that does not operate from the philosophy
of social responsibility and ethical behavior has a bad image in the middle of its surrounding environment
(McElhaney, 2009). The social responsibility of an organization could be explained by building a conceptual
model of responsibility that is applicable and has ethical, legal, and economic dimensions. The company's
response to its social responsibility could be described as (strategic) because it is oriented towards the social
performance of management more than traditional social responsibility.

Literature Review. In the era of globalization, organizations have begun looking for faster and more
effective systems, not only on globalization but on the impact of economic growth on the social and natural
environment in which they live. Organizations work more and longer hours and constantly seek whether
economic progress could improve the quality of working life in these organizations. Looking at business
organizations as economic, social, and political entities allows them to expand the circle of stakeholders and
manage the conflict between the various parties within the framework of this organized entity. At the
beginning of the industrial revolution and the accompanying scientific experiments in management, it was
focused on the fact that the responsibility of the organization revolved around the production of goods and
services which were useful to the community and through which the organization achieved rewarding returns
for the owners (Carroll, 1991). With the increase in the size of the organizations and the accompanying
exploitation of labor, low wages, the emergence of trade union blocs, and the signs of the emergence of
socialist ideas, business organizations' interest in internal social responsibility has increased (Internal Social
Responsibility). However, the increasing impact of business on the external environment has put great
pressure on it. Thus, business organizations have initiated the external dimensions of social responsibility
(External Social Responsibility) (Palazzi and Starcher, 1998). Some scholars believe that the external
dimensions of social responsibility are more important because they are linked to customers, competitors,
government, suppliers, external environmental pressure groups, journalists, politicians, and others (Garriga
and Mele, 2004). The convergence of the internal and external dimensions of social responsibility increased
the importance of the concept. It made it a complex structure enriched with more research and studies and
embodied in business organizations with different methods and mechanisms (Baker, 2004). Thus, the term
and concept of social responsibility have become widespread nowadays. It is known as the role of the facility
to bear responsibility for the effects of its activities and decisions on society and the environment through
contributing to sustainable development by following the principle of transparency and ethical behavior of the
facility. The facility should not only consider itself as a part of society but also realize and respect the rights
and characteristics of the members of society when interacting with it.

One of the main areas of social responsibility is community participation and development. It is an integral
part of sustainable development contributions, even in a small way, to promote higher levels of welfare for
members of society and improve the quality of its life (Aya Pastrana and Sriramesh, 2014). There are several
definitions of corporate social responsibility, differing according to different points of view in determining
the form of this responsibility (Campbell, 2007). According to Salmones et al. (2005), Pride and Ferrell
defined social responsibility as «the organizations' continuous commitment to ethical behavior and
contributing to economic development through the quality of life of workers and their families, and a
commitment to society in general». It was also defined as the activities that the project carried out voluntarily,
which are concerned with the project's obligations towards the community and its owners. That means taking
into account the social activities besides the traditional goal of the project, which is maximizing profit, creates
the principle of social solidarity in the organization through policies and the programs that follow (Kim et al.,
2015). The International Forum of Business Leaders defines corporate social responsibility as open and
transparent business practices that are based on ethical principles and respect for employees, society, and the
environment. The responsibility is designed to provide sustainable value to society at large and stakeholders
(Munasinghe et al., 2012). The United Nations Research Institute for Social Development regards corporate
social responsibility as «The ethical behavior of an enterprise towards society, including the responsible
conduct of management in its dealings with stakeholders who have a legitimate interest in the business, and
not just shareholders» (McManus, 2008). The World Bank (Petkoski and Twose, 2003) defines it as «the
commitment to contribute to sustainable economic development, through cooperation with workers, their
families, the local community, and society as a whole, to improve their standard of living in a way that is
beneficial to the activity of institutions and economic development». The European Commission defines
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corporate social responsibility as «the process of unifying environmental and social considerations and
concerns of business organizations with their activities, operations, and interaction with stakeholders
voluntarily» (Kim, 2015).

Many researchers have agreed that business organizations have many social responsibilities, as each of
them tries to define the dimensions of social responsibility from different points of viewro Ehey have given
them different names (Jordaan, 2018). The current review of the literature showed that the dimensions of the
organization's social responsibility are integrated to eventually form the philosophy of social responsibility
that the organization seeks to adopt and achieve the desired benefits. Pride and Ferrell (1997) believed that
the best identification of the dimensions of social responsibility is a comprehensive definition. Salmones et
al. (2005) defined the dimensions of social responsibility as:

— the economic dimension meaning that the organization is economically useful and tries hard to provide
safety for others (Orazalin, 2019). It shows the relationship between economic performance, which is the
efficient and effective implementation of business to reach results that achieve the maximum possible profit
for the organization, and the social performance of the organization, which is represented in achieving goals
related to society and the individual, such as facing poverty and crime, providing job opportunities, reducing
pollution, and others.

— the legal dimension: the organization must be committed to obeying the laws and gaining the trust of
others through its commitment to carrying out legitimate acts and not doing acts that violate the law (Palazzi
and Starcher, 1998). It also means that the organization will abide by the laws and regulations of society,
participate in solving social problems, protect human rights, and not discriminate between individuals based
on gender, race, religion, and language (Benlemlih et al., 2016).

— the ethical dimension meaning that the organization is built on ethical foundations committed to the
right actions and that it refrains from harming others (Benlemlih et al., 2016). This is done by respecting the
value, ethical, behavioral, and belief aspects of the societies in which it operates (Bhattacharya, 2007).

— the human dimension: that is, for the organization to be valid, to contribute to the development and
development of society, and to improve the quality of life (Carroll, 2016). It is also the voluntary initiatives
of the organization that are characterized by their humanitarian nature, such as training programs for society
groups, the elderly, or the young (Garcia, 2019).

Saleh et al. (2021) indicated no mature and integrated concept of social responsibility among private
companies in Palestine, especially with the absence of legislative, regulatory, and institutional frameworks
that would enhance this concept. At the same time, it indicated that some companies apply their social
responsibility through programs, subsidies, and donations here and there. These studies do not deny that such
initiatives are part of social responsibility. Social responsibility is not achieved by providing subsidies,
computers, or opening schools and kindergartens only. Still, rather it is linked to several things, including
preserving the environment, transparency, exercise of justice and good governance, avoiding manipulation of
prices, and the quality of services, products, and stocks.

The number of companies listed on the Palestine Stock Exchange reached 18 companies, initially with a
capital of $81.6 million in 1997, and reached 25 companies in 2000 with a capital of $766 million. It rose to
35 companies with a capital of 950 million in 2007, the number of listed companies increased in 2013 to 37,
and now the number of companies listed in 2022 is 49 (Palestine Exchange, 2022).

Methodology and research methods. The study population consists of all public shareholding companies
listed in the Palestine Stock Exchange for the year 2022. These companies were identified through the
Palestine Securities Exchange Directory for this year and selected because they play a leading role in the
private sector. The number of these companies until the date of preparing the study is 49 companies distributed
over five sectors: investment, banking and financial services, insurance, services, and industry (Palestine
Exchange, 2022). The comprehensive survey method was used to collect data related to the study problem
by distributing a questionnaire to all public shareholding companies listed on the Palestine Stock Exchange
for the year 2022, at the rate of one questionnaire for each company. The size of the study population is 49
companies, the questionnaire was distributed to the entire study community, and 42 questionnaires were
retrieved. Thus, the number of questionnaires subject to the study is 38, and thus the response rate is
approximately 77.6%. This percentage is considered acceptable to generalize its results to the study
population. The hypothesis of the research was determined as follows:

1. There are no significant differences between the public shareholding companies listed on the Palestine
Stock Exchange in terms of their awareness of the dimensions of social responsibility according to the sector
of work of these companies (investment, banking, financial services, insurance, services, industry).
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2. There are no significant differences between the public shareholding companies listed on the Palestine
Stock Exchange in terms of their awareness of the dimensions of social responsibility according to the
company's classification (first class, second class).

3. There are no significant differences between the public shareholding companies listed on the Palestine
Stock Exchange regarding their awareness of the dimensions of social responsibility depending on the
company's age.

4. There are no significant differences between the companies listed on the Palestine Stock Exchange and
the leading and distinguished companies in their social responsibility practice.

Results. Table 1 shows a diversification in the job titles and administrative levels of the sample members,
as their administrative level is from a manager or above. The vast majority and their percentage of 47.4% of
the community members are administrative managers. It means that most of the study sample members are
highly experienced. The decision-makers and their administrative level enable them to see more about work
matters and processes than others. That allows them to answer the study questions clearly, accurately,
professionally, and with high experience where it was taken into account that the respondent is one of the
decision-makers and has a relationship with administrative affairs because the adoption of the issue of social
responsibility is one of the decision-makers, so the focus was on whoever answers the questionnaire to be his
job title administrative manager, financial manager, executive director or general manager, as he is the closest
to the senior management, to conduct an objective study useful in measuring the extent to which social
responsibility is adopted by public shareholding companies listed on the Palestine Stock Exchange.

Table 1. Distribution of the study sample by job title

Qualification Repetition Percentage
Administrative manager 18 47.4
Financial Manager 7 18.4
Executive Director 2 53
Director general 4 10.5
Other 7 18.4
Total 38 100%

Sources: developed by the authors.

Table 2 shows that the five sectors of the public shareholding companies listed in the Palestine Stock
Exchange represent approximately equal percentages of the study sample. The above is a good indicator for
conducting a balanced study on all sectors, which is useful in accurately measuring the extent to which these
sectors' companies adopt social responsibility.

Table 2. Distribution of companies by sector of work

Sector Repetition Percentage
Investment 7 18.4
Banks and financial services 9 23.7
Insurance 7 18.4
Services 7 18.4
Industry 8 21.1
Total 38 100%

Sources: developed by the authors.

Table 3 shows that 76.3% of the public shareholding companies listed in the Palestine Securities Exchange
under study are over 15 years old, and this is a clear positive indicator, as the subject of the study requires that
companies have long working years, and thus have passed the stage of Growth and construction to the stage
of development and adoption of social responsibility.

Table 3. Distribution of companies by age

Company age Repetition Percentage
Syears or less 1 2.6
From 5 — less than 10 years 4 10.5
From 10 - under 15 years 4 10.5
15years and over 29 76.3
Total 38 100%

Sources: developed by the authors.
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Table 4 shows that the public shareholding companies listed in the Palestine Securities Exchange under
study have a classification of the first and second degrees only, and it is one of the rules of the listing system
in the Palestine Securities Exchange.

Table 4. Distribution of companies according to market classification

Classification in the market Repetition Percentage
First class 8 21.1
Second class 30 78.9
Total 38 100%

Sources: developed by the authors.

1. First hypothesis

There are no significant differences between the public shareholding companies listed on the Palestine
Stock Exchange in terms of their awareness of the dimensions of social responsibility according to the sector
of work of these companies (investment, banking, financial services, insurance, services, industry). Table 5
shows the arithmetic mean, standard deviation, and the relative weight for adopting social responsibility
through its four dimensions in public shareholding companies listed on the Palestine Stock Exchange,
according to their sector of work (Investment, banking, and financial services, insurance, services, industry).

Table 5. The arithmetic average for adopting social responsibility in companies through its four
dimensions (according to their sector of work)

Business sector Repetition Mean Standard deviation Relative weight
Investment 7 3.52 0.563 70.32%
Banking and financial 9 4.04 0.307 80.81%
Insurance 7 3.84 0.441 76.88%
Services 7 3.59 0.807 71.75%
Industry 8 3.92 0.339 78.47%
Total 38 3.80 0.522 75.99%

Sources: developed by the authors.

Table 5 shows some minor differences between the arithmetic averages and the relative weights in the
public shareholding companies listed on the Palestine Stock Exchange, according to their work sector.

2. Second hypothesis

There are no significant differences between the public shareholding companies listed on the Palestine
Stock Exchange regarding their awareness of the dimensions of social responsibility according to the
company's classification (first class, second class). Table 6 shows the arithmetic mean, standard deviation,
and the relative weight of adopting social responsibility through its four dimensions in public shareholding
companies listed on the Palestine Stock Exchange, according to the company's classification (first class,
second class).

Table 6. The arithmetic average for the adoption of social responsibility in companies through four
dimensions and market classification

Market classification  Repetition Mean Standard deviation Relative weight
First class 8 4.284 0.291 85.68%
Second class 30 3.671 0.495 73.41%
Total 38 3.800 0.522 75.99%

Sources: developed by the authors.

Table 6 detects some minor differences between the arithmetic averages and the relative weights in the
public shareholding companies listed on the Palestine Stock Exchange, according to the company's
classification in the market (first class, second class).

3. Third hypothesis

There are no significant differences between the public shareholding companies listed on the Palestine
Stock Exchange in terms of their awareness of the dimensions of social responsibility depending on the
company's age. Table 7 shows the arithmetic mean, standard deviation, and the relative weight for adopting
social responsibility through its four dimensions in public shareholding companies listed on the Palestine
Stock Exchange, according to the different ages of the company.
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Table 7. The arithmetic average for adopting social responsibility in companies through its four
dimensions (according to the different ages of the company)

Business sector Repetition Mean Standard deviation Relative weight
5 years or less 1 3.20 0.000 64.09%
From 5 - less than 10 years 4 3.85 0.481 77.05%
From 10 - under 15 years 4 3.59 0.396 71.82%
15 years and over 29 3.84 0.545 76.83%
Total 38 3.80 0.522 75.99%

Sources: developed by the authors.

We note from Table 7 that there are some minor differences between the arithmetic averages and the
relative weights in the public shareholding companies listed on the Palestine Stock Exchange, according to
the difference in the company's age.

4. Fourth hypothesis

There are no significant differences between the companies listed on the Palestine Stock Exchange and the
leading and distinguished companies in their social responsibility practice. This hypothesis was tested using
the t-test, which aims to test whether the mean calculated for the variable differs from the value assumed for
the mean. A confidence score of 95% was used. The hypotheses were tested using arithmetic means and the
t-test. One Sample test was sufficient at the assumed value (3.4).

Table 8. T-test for the adoption of social responsibility through the economic, legal, ethical, and
human dimensions and the dimensions of social responsibility (combined)
The axis AXxis content Mean Standard deviation T. Test value Sig.
First Measuring the extent to which social 3.926 0.487 6.663 0.0000
responsibility is adopted through the
economic dimension.

Second  Measuring the extent to which social 4.310 0.462 12.135 0.0000
responsibility is adopted through the
legal dimension.
Third Measuring the extent to which social 4.129 0.518 8.679 0.0000
responsibility is adopted through the
ethical dimension.
Fourth  Measuring the extent to which social 3.190 1.197 -1.551 0.1290
responsibility is adopted through the
human dimension.
Total The dimensions of social 3.800 0.522 4,723 0.0000
responsibility combined.

Sources: developed by the authors.

Table 8 unwveils the arithmetic mean of the first, second, and third axes have increased to the required
degree of 3.4. The above means a high degree of approval by the sample members on the axis of adopting
social responsibility through the legal dimension and to a medium degree on the economic and ethical
dimensions. The standard deviation of these axes also indicates a consensus in the respondents' opinions on
these axes. That shows no significant differences between the companies listed on the Palestine Stock
Exchange and the leading and distinguished companies in their practice of social responsibility through the
economic, legal, and ethical dimensions. The arithmetic mean of the fourth axis has fallen from the required
degree of 3.4. It means that there is no approval by the sample members on this axis, and the standard deviation
of this axis was 1.197. Besides, it indicates a dispersion in respondents' opinions on this axis. That shows
significant differences between the companies listed on the Palestine Stock Exchange and the leading and
distinguished companies in their social responsibility practice through the human dimension.

In general, the findings show the arithmetic mean of all the axes of the questionnaire «adopting social
responsibility through its four dimensions» has exceeded the required degree of 3.4. It means a medium degree
of approval by the sample members to adopt social responsibility through its four dimensions. On the other
hand, the standard deviation was 0.522, indicating a consensus in the respondents' opinions on all the axes of
the questionnaire. It shows no significant differences between the companies listed on the Palestine Stock
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Exchange and the leading and distinguished companies in their practice of social responsibility through its
four dimensions.

Conclusions. After testing the hypotheses and discussing their results, the study has reached the following
results. The studied companies adopt social responsibility programs through the economic dimension to a
medium degree, as these companies aim to reach a higher level of efficiency in working. They also adhere to
the economic policy followed by the government and use appropriate economic means to achieve the profit
goal. The studied companies adopt social responsibility programs through the legal dimension to a high
degree, as these companies seek to achieve their interests and gain the trust of others through their commitment
to carry out legal business and act according to the law. In turn, the studied companies adopt social
responsibility programs through the ethical dimension to a moderate degree, as these companies always seek
to improve their reputation and standing by respecting the values, customs, traditions, and morals of the
society in which they operate. The studied companies adopt social responsibility programs through the
humanitarian field to a low degree. Therefore, they are still below the desired level, as it is considered a partial
individual practice requiring more effort from all relevant parties, companies, the government, legislative
bodies, and civil and professional institutions. Public shareholding companies listed on the Palestine Securities
Exchange adopt social responsibility programs through their four dimensions combined to a medium degree.

There are fundamental differences between the public shareholding companies listed on the Palestine Stock
Exchange, according to their sector of work (investment, banks, financial services, insurance, services,
industry), in terms of adopting social responsibility through the legal and ethical dimensions, but it does not
apply for the economic and human dimension in addition to the dimensions of social responsibility combined.

There are fundamental differences between the public shareholding companies listed on the Palestine Stock
Exchange in adopting social responsibility through the economic dimension and the human dimension, as
well as the dimensions of social responsibility combined, according to the company's classification in the
market (first class, second class). There are no significant differences between the companies listed on the
Palestine Stock Exchange and the leading and distinguished companies in their practice of social responsibility
through the economic, legal, and ethical dimensions, except for the human dimension. The social
responsibility of the public shareholding companies listed on the Palestine Stock Exchange, especially in the
humanitarian aspect, is still below the hoped-for level. It is considered an individual partial practice requiring
more effort from all relevant parties, including the companies, the government, legislative bodies, and civil
and professional institutions.

The state must have a supportive and positive role for those companies that adopt social responsibility
through some laws and legislation, such as exempting them from taxes or other facilities in return for the
contribution of these companies to social development, and these legislations could account for and control
the social performance of companies by the Palestinian Capital Market Authority. Awareness of companies
by holding lectures, seminars, and workshops, issuing bulletins, and preparing media outlets for special
programs related to consumer protection to maintain the quality of the product or service and programs related
to the environment and the importance of preserving it. Companies must work on making their relationship
with the local community integrative to achieve their goals through it. Therefore, they must take serious steps
to raise the development of their relationship with the local community by paying attention to its problems
and social issues, such as limiting Poverty and unemployment, which positively affects society's view of the
company, in addition to the company's continuity in performing its work and developing its public relations.

Activating the role of the official supervisory authorities and relevant ministries such as the Ministry of
Health, Social Affairs, and Labor to follow up on the performance of public shareholding companies for social
responsibilities according to their competence. Activating the role of the media in spreading the culture of
social responsibility for public shareholding companies and private sector companies in general. Organizing
courses on corporate social responsibility in universities and colleges to raise awareness in this field. There is
a need for greater attention by public shareholding companies to social responsibility programs through
preparing plans and discussing them in the meetings of the Board of Directors so that they are taken into
account in the budget.

Conflicts of Interest: Authors declare no conflict of interest.

Data Availability Statement: Not applicable.

Informed Consent Statement: Not applicable.
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“Thinking ahead”
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Menemp:xkMeHT nyO0JiYHMX akuioHepHuX ToBapucTB Ha IlanecTuncbkiil ponaoBiil 6ip:ki Ta iXx KopnopaTuBHa
couniajbHa BiAnmoBiZaabHICTH

MerTot0 cTarTi € BU3HAUCHHS CTYTICHS BIPOBAKCHHS KOPIIOPATUBHOI COIiabHOT BiAIIOBIJaTFHOCTI BiATIOBIAHO 110
MDKHapOAHUX CTaHAAPTIB Ta KOHIEMIIIH, TPeICTaBICHIX HACTYITHUMH BUMipaMi: eKOHOMITHHH, IPaBOBHH, €eTHIHUH Ta
moacbkuit. JlocmimpKeHHs TPOBEICHO Ha MPHKIIAAL IMyOIi9HNX KOMITaHiH, akii SIKHX KOTHPYIOThcA Ha [lamecTHHCHKIH
tdonrmoBi Oipxi. Ha BimMmiHy Big momepenHiX HAyKOBHX HAalpamioBaHb, NMPOBEICHHWX HAyKOBIsIMHU IlanmectwHm,
VHIKaJIBHICTh JAHOTO JOCIHI/DKCHHSI TIOJIITAa€ B PO3KPHUTTI TEOPETHYHHX Ta IPAKTUYHUX OCHOB (HaKTHIHOTO
BITPOBA/DKCHHST KOPIIOPATHUBHOI COIIajIbHOI BIAMOBIAAJBHOCTI, a TaKOX BH3HAYCHHI B3a€MO3B'SI3KYy MK 3MIHHHUMH,
MOB'SI3aHUMH 3 CEKTOPOM pPOOOTH KOMIaHii, BIKOM, KiacH(iKalli€el0 Ha PUHKY Ta €(EKTHBHICTIO BIPOBAKCHHS
couianbHO! BiJNOBiANBHOCTI. J{si NOCSTHEHHS MOCTAaBICHOI METH B paMKax J@HOTO JOCIIJKEHHS 3aCTOCOBAHO
OINMCOBO-aHAIITUYHUN METOJ| LUIIXOM BHMBYEHHS 3MICTy, IUTOMOI Bard, CEpeIHbOTO0 3HAYEHHs, CTaHAApPTHOTO
BiJIXWJICHHS, BiTHOCHOI Baru Ta t-TecTy Jjs onHiel BUOipku. [TiATpyHTSIM JOCIIHKEHHS CTAIH PE3yJIbTaTH aHKETYBaHHS
49 xomMmnadiii, mpencrasieHux Ha Ilanectuncekiil GponmoBil Oipki. Buxinni maHi 1 KociiKeHHS c()OPMOBAHO HA
OCHOBI ompamioBanHs 38 aHkeT (koedimieHT moBepHeHHS — 77.6%), ski Oyl0 TOBEpHYTO PECHOHJICHTAMH. 3a
pe3ynbTaTaMy JOCIiUKECHHS BCTAHOBJICHO BHCOKHUIA CTYIIHb CXBaJCHHS BIIPOBA/KECHHS COLaJIbHOI BiJNOBIIaIbHOCTI
4epes IPpaBoBHUil BUMIp (BiHOCHa Bara — 86,20%); cepelHiii CTyIiHb — 4epe3 eTUYHUI BUMip (BinHOCHa Bara — 82,58%)
Ta eKOHOMIYHMI BUMIp (BimHOCHA Bara — 78,53%). CBO€rO0 4eproro, BCTAHOBICHO BiJCYTHI NMPUKIAIN BIPOBAKCHHS
comianbHOI BiATIOBiNATBHOCTI Yepe3 IOACHKHN BUMIp (BimHOCHa Bara 63,79%). 3araidpHuil piBeHb BIPOBAIKEHHSI
TPOTpaM COIiaJbHOI BiAMOBIJAIIEHOCTI 32 YOTHPMa BIUMipaMu € cepeaHiMm. IIpu mpoMy BicyTHI 3HAYHI BiAIMIHHOCTI B
TIOJITHIII COIiaFHOI BiAMIOBIaIBHOCTI Mi’K KOMITAHISIMH, aKIlil SKUX KOTHPYIOThCA Ha [lanecTuHChKil (hoHIOBIM OipKi,
Ta MPOBIAHUMHU KOMTMaHisAMU. J[0 TOTO, CXOKMM € TIPOIEC BIPOBAHKEHHS MONITHKH COIIaTbHOI BiAMOBIAAILHOCTI 32
yoTHpMa ii BUMipamH, BIIMOBIAHO 10 (CEKTOPY poOOTH Ta BIKy KOMIIaHiT), 32 BUHATKOM 3MiHHOT Kiacugikarii koMmmaHii
Ha PUHKY. Y CTaTTi PCKOMEHIOBAHO KOMITAHISAM JIOCATATH BIACHUX I[IJICH Yepe3 HAIArOXKCHHS IHTETPATUBHIX BiJHOCUH
3 MicleBOIO Tpomajioro. KoMnaHisiM HE0OXiHO CyTTEBO MOKPAIIUTH CBOI B3a€MOBIJTHOCHHHM 3 MICLIEBOIO TPOMAJIOI0 Ta
BIOCKOHAJIMTH CIIELiabHI IPOTpaMH Ta HMOJITHKH COLIAJILHOT BiANOBIaIbHOCTI y pPO3B'A3aHH] NPOOJIeM, OB'I3aHHX 3
COLIlaJIbHUMH, €KOHOMIYHMMH Ta EKOJIOTIYHHMH aclleKTaMH. ABTOPOM HAaroJIOIIeHO, LI0 JepikaBa Mae€ CIPHATH
BIIPOBAJPKCHHIO COMLIANBHOT BiJIIOBIAANBHOCT] KOMIIAHISIMH 3a JOIIOMOTOIO CIIPOIIEHHS 3aKoHOAaB4oi 0a3u abo
TPOIIEYpP, TAKHUX SK 3BUIBHEHHS Bijl MOJATKIB 00 HAJAHHS IHIIMX MBI B 0OMIH Ha COIIaJIbHUN BHECOK KOMIaHil. Y
JIOCIIDKCHH] TaKOX PEKOMEHIOBAHO MPUIUIATH OUTBINE YBarW COMialdbHIN BIATIOBIAaTHHOCTI Yepe3 MiArOTOBKY IUTAHIB
Ta 0OrOBOPEHH! iX Ha 3aciIaHHsAX Pagu TUPEeKTOpPiB 3 METOIO iX BKIFOYCHHS JI0 OIO/DKETY.

KurouoBi cioBa: KopropaTHBHA COIlialbHAa BiAIOBITAaNBHICTh, IyOIiUHI aKmiOHEpHI TOBapHcTBa, [lamecTHHCHKA
tdourmosa 6ipxa, [lamecTuHa.
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