
Book Part

Prelims

Provided in Cooperation with:
ZBW LIC

Reference: In: Corporate Ethics for Turbulent Markets (2019). Emerald Publishing Limited, S. i-xiv - i-
xiv.
https://doi.org/10.1108/978-1-78756-191-520191014.
doi:10.1108/978-1-78756-191-520191014.

This Version is available at:
http://hdl.handle.net/11159/664158

Kontakt/Contact
ZBW – Leibniz-Informationszentrum Wirtschaft/Leibniz Information Centre for Economics
Düsternbrooker Weg 120
24105 Kiel (Germany)
E-Mail: rights[at]zbw.eu
https://www.zbw.eu/
Standard-Nutzungsbedingungen:
Dieses Dokument darf zu eigenen wissenschaftlichen Zwecken und zum
Privatgebrauch gespeichert und kopiert werden. Sie dürfen dieses Dokument
nicht für öffentliche oder kommerzielle Zwecke vervielfältigen, öffentlich
ausstellen, aufführen, vertreiben oder anderweitig nutzen. Sofern für das
Dokument eine Open-Content-Lizenz verwendet wurde, so gelten abweichend
von diesen Nutzungsbedingungen die in der Lizenz gewährten Nutzungsrechte.
Alle auf diesem Vorblatt angegebenen Informationen einschließlich der
Rechteinformationen (z.B. Nennung einer Creative Commons Lizenz)
wurden automatisch generiert und müssen durch Nutzer:innen vor einer
Nachnutzung sorgfältig überprüft werden. Die Lizenzangaben stammen aus
Publikationsmetadaten und können Fehler oder Ungenauigkeiten enthalten.

Terms of use:
This document may be saved and copied for your personal and scholarly purposes.
You are not to copy it for public or commercial purposes, to exhibit the document
in public, to perform, distribute or otherwise use the document in public. If the
document is made available under a Creative Commons Licence you may exercise
further usage rights as specified in the licence. All information provided on this
publication cover sheet, including copyright details (e.g. indication of a Creative
Commons license), was automatically generated and must be carefully reviewed by
users prior to reuse. The license information is derived from publication metadata
and may contain errors or inaccuracies.

  https://savearchive.zbw.eu/termsofuse

https://savearchive.zbw.eu/
https://www.zbw.eu/
http://hdl.handle.net/11159/664158
mailto:rights@zbw-online.eu
https://www.zbw.eu/
https://savearchive.zbw.eu/termsofuse
https://www.zbw.eu/


CORPORATE ETHICS FOR TURBULENT

MARKETS



CORPORATE ETHICS FOR
TURBULENT MARKETS:
EXECUTIVE RESPONSE TO
MARKET CHALLENGES

BY

FR. OSWALD A. J. MASCARENHAS, S. J.
XLRI: Xavier School of Management, India

United Kingdom � North America � Japan � India � Malaysia � China



Emerald Publishing Limited
Howard House, Wagon Lane, Bingley BD16 1WA, UK

First edition 2019

Copyright r 2019 Oswald A. J. Mascarenhas

Except where otherwise noted, this work is licensed under a Creative Commons
Attribution 4.0 Licence (CC BY 4.0).

Anyone may reproduce, distribute, translate and create derivative works of this
book (for both commercial and non-commercial purposes), subject to full attribution
to the original publication and authors. The full terms of this licence may be seen at
https://creativecommons.org/licenses/by/4.0/

British Library Cataloguing in Publication Data
A catalogue record for this book is available from the British Library

ISBN: 978-1-78756-192-2 (Print)
ISBN: 978-1-78756-191-5 (Online)
ISBN: 978-1-78756-193-9 (Epub)

An electronic version of this book is freely available, thanks to the support of librar-
ies working with Knowledge Unlatched. KU is a collaborative initiative designed to
make high quality books Open Access for the public good. More information about

the initiative and links to the Open Access version can be found at www.knowledgeunlatched.org

Certificate Number 1985
ISO 14001

ISOQAR certified 
Management System,
awarded to Emerald 
for adherence to 
Environmental 
standard 
ISO 14001:2004.

https://creativecommons.org/licenses/by/4.0/
https://www.knowledgeunlatched.org


This book is dedicated to my younger sister Rita who departed to the Kingdom of
God on September 4, 2017, but who still continues to be the ethical, moral, and

spiritual empowerment of my life.
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